KELLE WALLACE

kellewalloce@gmail.com | (617) 901-3891 | Naples, FL 34120

Summary

| am excited to be pursuing my dream of becoming a mental health counselor, having
graduated with a masters in mental health counseling from Northwestern University with an
emphasis on children. | have a passion for working with people, young and old, and a knack for
building rapport with clients. | aim to create strong therapeutic alliances and safe spaces that will
help foster positive change, resiliency, and growth. | take an integrated approach to counseling
and believe in applying the theory that best suits an individual's goals, with training in
psychodynamic, TF-CBT, and play therapy. Prior to this, | was a team-leading MBA with extensive
experience in consumer goods brand management, successfully translating psychographic
insights into strategies and tactics that delivered profitable growth.

Skills

Building rapport and facilitating trust
Assessment and diagnosis
Conceptualizing and freatment planning
Multiculturalism

Counseling children and adolescents
TF-CBT and Play Therapy

Individual, Couples, and Groups
Psychodynamic and integrated

Experience

MENTAL HEALTH COUNSELOR INTERN | Cornerstone Consultants — Ft. Myers, FL | 8/24 - Current
e Assessing and counseling clients aged five and older on everything from processing trauma
to ADHD to decrease symptoms, improve daily functioning, and achieve life goals
e Primary office provider of children’s mental health services
e Counsel parents and families to improve understanding and build healthy relations
e Provided series of adult group classes on a variety of topics
e Work with couples to improve relationships, create balance, and foster intfimacy
MENTAL HEALTH COUNSELOR INTERN | Collier County Children's Advocacy Center - Naples, FL | 3/24
-1/25
e Assessing, diagnosing, and counseling tfreatment planning for sexually, physically, and
emotionally abused and neglected children utilizing TF-CBT with art and play therapy
e Co-led 10-week group therapy and 16-week group art therapy with sexually abused tween
girls to process trauma
e Counseling parents and guardians to be safe, appropriate, supportive, and nurturing
caregivers and assisting with personal advocacy for services
e Certified in TF-CBT and participated in art therapy trainings

MENTAL HEALTH COUNSELOR Practicum | Serenity Counseling - Fort Myers, FL | 3/23 - 8/23
e Completed more than 50 hours of direct client counseling individuals aged 17 through 82
dealing with problems such as: anxiety, depression, grief, divorce, anger, and life transitions
e Indirect projects: created office Baker Act Protocol, insurance provider recommendations,
and office marketing

BOARD OF DIRECTORS | The Indium Corp. And Macartney Family Foundation - Clinton, NY | 1/09 -
Current
e Research, investigate, and recommend charity donations of more than $5M that align with
our group's mission and strategies



VARIOUS BRAND ROLES | Campbell Soup Company - Camden, NJ |06 - 11
e Brand Manager, Chunky Soup

o LedF'12 operating plan, including P&L and marketing plan development, as well as
new shelving, label and product recommendations

o Developed F'12 marketing plan and budget, rebalancing spending across the path to
purchase with a $40MM reduction in AC&T to stabilize EBIT

o Managed advertising development for both male eater and female gatekeeper
targets that scored above industry average in breakthrough, branding, and “makes me
think differently about the brand”

o Recommended and oversaw team execution of new shelf design, label hierarchy, and
product introduction to make the shelf easier to shop for consumers, increasing
purchase intent and decreasing switching

e Associate Brand Manager Il, Chunky Soup: Managed advertising and budget

e Associate Brand Manager | and Il, Campbell's Condensed: Directed website redesign,
consumer promotions, and budget

e Associate Brand Manager |, V8 Splash: Managed sales forecasting and public relations

e Dorrance Award at Campbell's in 2007 — presented to the highest performing team each
year based on sales, profit and market share

e Leader of Women of Marketing at Campbell's — organized and facilitated workshops to
address members' concerns and foster personal development

VARIOUS BRAND ROLES | Gillette — Boston, MA | 04 - 06
e Program Manager: managed mandated legal and regulatory packaging graphics updates
to all 11K SKUs worldwide, within one year, to reflect the Proctor & Gamble acquisition —
offered role during internship and continued school part-time to execute
e Brand management intern: Interned in the Oral-B and Braun division, managing North
American Oral-B packaging redesign and crafting the relaunch of a local South American
brand

PUBLIC RELATIONS | Various tech companies — Boston, MA | 98 - 04
e Associate facilitating promotions and pitching story ideas to media

Education

Master of Clinical Mental Health Counseling | Northwestern University | Online | 3/25

e Chi Sigma lota: Counseling and Academic Honor Society International; 4.0 GPA

e Emphasis in counseling children and adolescents

e Capstone: Give Them What They Want: Refinement of Initial Parent Consultation in Child-
Centered Play Therapy

MBA | Northeastern University | Boston, MA | 01/06

Bachelor of Arts in Communications | Wake Forest University | Winston-Salem, NC | 06/98



